The New
Communication
Model



Marketing for consumers
Rather than to consumers

~r




THE
HIDDEN
PERSUADERS

men think of a mistress when they see a
convertible in a show window?

women in supermarkets are attracted to
items wrapped in red?

some children’s TV shows take sly swipes
at parents?

automobiles get longer and longer?

men wouldn’t give up shaving even if they
could?

THIS BOOK GIVES THE STARTLING
ANSWERS to these and hundreds of other eye-
opening questions and facts that show how today's
advertising men are using our hidden urges and frus-
trations to sell everything from gasoline to politicians.

The Hidden Persuaders
1957
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Marketing intended to earn attention of
consumers and to create value for them

Not just by sending them messages
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Opportunity:
Brands can feed peoples passions and interests
through content



«Social Content »
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SOCIAL
INTELLIGENCE

AUDIENCE SOCIAL
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4 exemples of new brand attitude
'on soclal



Example : Samsung Canada

=) Samsung Canada 4 Messages | | 3

Shan

Hello, I have bought many samsung products. I currently have a
Samsung LCD TV, Samsung Galaxy S, Samsung laptop. I was just
wondering if I could get a free Galaxy S3.

I have attached a picture of a dragon I just drew for you.

Have a great day!
galaxys3.png

Samsung Canada

w Hey Shane. Thanks for inquiring about scoring a free Galaxy S III.
Unfortunately if we gave a free S III to everyone who asked, we'd
probably be out before they ever went on sale, and we'd go under as a
company. That being said, your drawing of the dragon is epic, so we're
returning the favour. Please find attached a drawing of a kangaroo on a
unicyde.

SMemo_14.jpg



Example : Samsung Canadao

& Samsung Canada | < Messages | | %,

Shan

Hello, I have bought many samsung products. I currently have a
Samsung LCD TV, Samsung Galaxy S, Samsung laptop. I was just
wondering if I could get a free Galaxy S3.

Owar Sarw
I have attached a picture of a dragon I just drew for you.
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Samsung Canada

w Hey Shane. Thanks for inquiring about scoring a free Galaxy S III.
Unfortunately if we gave a free S III to everyone who asked, we'd
probably be out before they ever went on sale, and we'd go under as a
company. That being said, your drawing of the dragon is epic, so we're
returning the favour. Please find attached a drawing of a kangaroo on a
unicycle.

SMemo_14.jpg

Marry thares

Sarrong Canada
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Example : Samsung Canada

e . "o sAwrus wosus caocers sunore vioeo more
cannirllllll D R e Carrefour (9

HOT TOPICS ZUCKERBERGINTERVIEW APPLE FACEBOOK AMAZON TWITTER GOOGLE Guides Events CrunchBase
Watch Facebook CEO Mark Zuckerberg's First Post-IPO Interview at TechCrunch Disrupt SF

MOBILE B -\ cERENCE HIGHLIGHTS TechCrunch GOT A TIP? TELL US.

Unexpected Talents #5: Patrick Swirc

Hee « RAWR: Samsung Canada Wins The
“ 7 Internet With This Custom Galaxy
Sl

a MATT BURNS ¥

Tuesday, August 28th, 2012 26 Comments

Investors Are Salivating
Over Zuckerberg's...

Mayer To Yahoo!: You
Can Have Any
Celliphone You...

Nice Phone, Apple, But
What's The Deal With

Why It's Never Mattered
That America’s

Schools...
Beats Targets The
Business Traveler
With...
/\’-i-y: It all started with a simple Facebook message from a loyal Samsung fan to the company’s Canadian
?7{.-- - *\\ Facebook page. "| was just wondering if | could get a free Galaxy S37" asked Shane. And for good | ‘ Rocket Internet: Is
ﬁ/ : \® measure the Samsung fanboy included a picture of a dinosaur going rawr. It wasn't a very good There A Method To Its...
f % drawing but it was cute. And cute counts.
; Shane himself, age 26, told TechCrunch today he is far from an artist. Artist or not, he's now the Gooale’
/( nroud owner of a Samsuna Galaxv S 11l with hig artwark adarning tha hackside — and ha ant tha h o9 h .‘
- ~ S
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Example : Evian the Source

A o

evian

Evian Network Curators

° :L ° FR - UK - USA social media
= i ¢ original content photo plattforms
2 A video platforms
forr = ‘ R feeds
music mix platforms SS
(i1 Tube posts and articles
NETWORK BOARD N S
FR - UK - USA
A A
il ~D
A A
wiE

@te

CONTENT BOARD

ks

FACEBOOK TWITTER

YouTbe Video Overlay

m P m P m P
(1] Tube!




Example : Nowness

ART BEAUTY CULTURE DESIGN FASHION GASTRONOMY MUSIC SPORTS TRAVEL

VIDEOS ARCHIVE CONTRIBUTORS

—

ideos
SORT BY: @ DATE MOST LOVED FILTER BY CATEGORY - FILTER BY DATE -
NOWNESS facebook Trouvez des persannes, des licux ou d'autres choses 2 ’,:M-Phlllppe Accuell | -
AN BEAU v L LU RE DESION FASHMION o AS HNOMNOMY MU sSIC SON Ry QONRS Créer une Page
SPFORTS RAVEL DEOS ARCHIVE

NOWNESS

NOWNESS

64 236 J'aime - 3 327

< J'aime Message = ~

Ly
e ;’.
£ s
BT

FFC Exclusives

personnes en parlent

Site web
http / /www . nowness.com/about !', 64 236

A propos

Photos Mentions J'aime Vidéos

____ NOWNESS amis
NIWNEE il y 2 environ une heure 1 1 aiment NOWNESS

B IS~ el -

Mentions J'aime

Do you have a question for Florence Welch? NOWNESS
invites readers to take part in an exclusive Q&A with the
flame-haired chanteuse. From today until Wednesday,

21st November, post your questions in the comment box
below. The Florence + the...afficner Ia suite

Afficher tout

Voir la traduction

Martha wainwright

Musicien/Croupe ) Jaime

| Scratch Massive
Musicien/Groupe ) Jaime

Pharrell Williams
Y 2 amile)s aiment également ga

£ Jaime




Example : Nissan LEAF The Big Turn On

100 DAYS TO GO
100% ELECTRIC
DRIVING



TERRITORY
& TONE

UL
& FLUX

©® CURATE @ INTEGRATE @
INTELLIGENCE

AUDIENCE SOCIAL
DESIGN ACTIVATION

VEfans, carfans, ~ 40influencers social motivation ~ personal
family mums ,Tech’ 3 xCelebrity | want my city wins ‘motivation

The “turnon”

of Electric Driving

fans...

(power charge | want to win a
installation) LEAF



S '
Ao e (AR -
e LEAM 4
f % ZU roe
@ .

YOU'RE DRIVING
100% ELECTRIC

. e8.-
PONEZVOLS SOULER \

-{l_l@? ﬂﬂ- S
pae- nOULEZ "g-u UNE BONME RAZSON
———————

— - Y " FOUN 2 AVEC LA ST L m
.’/_/?;“;’-JI‘
T

THE BIC TURN ON - 100 JOURS POUR
'-:Bl PASSER AU 100 % ELECTRIQUE

IURN



orands and cinema




New marketing order encourages brand jumping into digital to
break “traditional advertising codes.

< Y]]
< Y]]

To do emerge through contents, brands have started to get
closer to the cinema industry through

1 Format : long-format, documentary...

2 Grammar : story-telling, trailers...

3 Heroes : directors and actors.

A
A

We will go through a few examples of this move

But despite being a promising weapon, digital still has not
been used as it could be :a revolution which changes the
rules




Product Placement






Commercial film maker
Movie director



Etienne Chatiliez

-

Michel Hazanavicius

> 00:24

00:45 o) "y

THOMAS LANGMANN
PRENE

JEAN DUARDIN BERENICE BEJO

ARTIST

UN FILAM DE
MICHEL HAZANAVICIUS



Movie directors making commercials



1984’ Apple Macintosh Commercial (Full advert, Hi-Quality)

miniroli32

Pub Chanel N°5 Audrey Tautou Bleu de CHANEL: The Film 30" version Star BMW Film from The Hire - HD

CHANEL o S'abonner

> ) os51/1:12 [ S ) =In-

Jean-Pierre Jeunet Martin Scorsese Guy Ritchie Ridley Scott

La Nuit de L Homme Yves Saint Laurent - The film Comercial - Stella Artois - Names - She is a Thing Beauty

Miss Dior Chérie eau de parfum commercial DIOR J'ADORE [TV FILM]

SUBSCRIBE TO DIOR YOUTUBE CHANNEL

. o S'abonner 107 vidéos ¥

P ) 103/21 o0 =1

Wim Wenders

Darren Aronofsky Sofia Coppola Jean Jacques Annaud



Commercials treated in the style of
short movies



L'Odyssée de Cartier The SWAROVSKI Cinema Spot

YDYSSED - - - - =
O S'abonner videos swarovski 0 S'abonner

2:45/ 3:31

b J'aime Ajouter a b J'aime Ajouter a Partager

L'Odyssée ' N RS SR - Full length version
Discover the new Cartier film, a journey between dream and reality i In 2010, Swarovski enlisted multimedia artist, photographer, and director
For the very first time, Cartier has decided to create a cinema epic focusing Bruno Aveillan to make a cinema spot with them that would conjure




Manifesto, Yves Saint Laurent JAMES BORT

Movies

CONTACT | FACEBOOK | TWITTER | RSS FEED

MY BLOG IN ENGLISH




Original contents
Nothing but a real scenario



NISSAN

L)

SHIFT

NissanUSA.com

Nissan: SHIFT Original Drama

Challenge

Create a bold, imaginative strategy to hamess
the unprecedented power of four, almost
simultaneous. model launches.

Insight

Sponsor Sky One's mouth-watering line-up of
24 Nip/Tuck & Dream Team to make Sunday
night ‘SHIFT_Original Drama’ night.

Results

Purchase consideration amongst ‘aware’
viewers almost tripled from 149% to 38%.

Patrile Bergh: Nissan - Exit (Trailer)

Idea

Embed our 4 new models into a Jack Bauer-
inspired 24 minute movie and screen it over 24
weeks as sponsorship idents.

Engage and involve our audience through
hidden episodes on DiTV, character and
location exposés online, blog-based director
interviews, and ultimately, place our 24 minute
movie in the bonus extras of the ‘24" DVD box-
set.

PREVIOUS

NEXT




Target, “Falling for you”
I —— R

&mnmnbaWﬁdshmﬁﬂnnhnihwdeﬂoﬁcsﬁdeoganesbyshedm&beawmﬁstmsm
find astore WeeklyAd GiftCards : registriesv Targetlists v ‘ 0

daily deals. one day only. always free shipping. >

1.7 W Tweet

: g fo r I 0 u EPISODE 1 10/2 EPISODE 2 10/4 EPISODE 3 109 LIVE EVENT 10/10
M
e ) ADD TO MY

SHORT FIl
FAVORITES

FallingforYou =
A TARGET STYLE SHORT FILM
Episode 3: Can Amanda and Joe ‘ |

execute the fashion event and find

time for love? B :
i 3 | A : 02:11/03:08 o)) “u cc i)
- |

Watch the film and heart your favorites.
Then explore below.

anox ToEPs00E

WATCH THE FILM >

save & shop
your favorites

v



Participation, “Tell it your way”



Louis Vuitton, Journeys Awards / Wong Kar Wai...

LOUIS VUITTON

JOURNEY S AWARDS

with LUCA GUADAGNINO

THE WINNERS
v

journey ?

e e
.........

JURY'S AWARD A , PEOPLE'S CHOICE AWARD

The Sun And The Moon Share
y :

N1



Youtube, “Life in a day” by Ridley Scott

Life In A Day
lifeinaday o S'abonner

NATIONAL GEOGRAFHIC ENTERTAINMEINT and YOUTUBE rarsint

A FILM DIRECTED 8y KEVIN MACDONALD PRODUCED 8Y RIDLEY SCOTT

FILMED BY YOU

= .
) \
\J' “PROVOCATIVE. . b 4 MASTERFUL..
GORGEOUS... ) . UFE-AFFIRMING.
DEEPLY MOVING™ LIFTING™
WIRED k24 e o Lindeda

Partager

capturing for future generations what it was like
)10
and directed by Kevin Macdonald



Collaboration with brands is an opportunity

But we need to go beyond these first experiences

 We need to think more social, as Hollywood already does for launching its
blockbusters

 We need to integrate technology and interactivity within the story telling to
invent new content format

We need to create more collaboration between brands and cinema
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