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On average, 110 feature-films 
premiere each year at the 
Sundance Film Festival. 

 
Another 50-65 films will receive 

grants or labs support from 
Sundance Institute’s year-round 

programs. 
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There are VERY FEW simple all-
rights distribution deals available 

to our filmmakers each year. 
 

There are fewer and fewer mini-
major distributors and only one 
independent studio division left. 
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#ThingsAreComplicated 
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TYPE	  A 	   	  PREMIUM	  NARRATIVE	  |	  AWARDS	  |	  THEATRICAL	  |	  MAJOR	  P&A	  
TYPE	  B 	   	  PREMIUM	  NARRATIVE	  |	  DAY-‐AND-‐DATE	  |	  AVERAGE	  P&A	  
TYPE	  C 	   	  PREMIUM	  ALL-‐RIGHTS	  DOCUMENTARY	  
TYPE	  D 	   	  SUB-‐PREMIUM	  NARRATIVE	  THEATRICAL	  
TYPE	  E 	   	  SUB-‐PREMIUM	  NARRATIVE	  DAY-‐AND-‐DATE	  
TYPE	  F 	   	  SUB-‐PREMIUM	  DOCUMENTARY	  
TYPE	  G 	   	  PRE-‐SALE	  TELEVISION	  DOCUMENTARY	  
TYPE	  H 	   	  LOW-‐END	  ARTHOUSE	  RELEASE	  
TYPE	  I 	   	  LOW-‐END	  VOD	  
TYPE	  J 	   	  HIGH-‐END	  CREATIVE	  DIRECT-‐TO-‐FAN	  RELEASE	  
TYPE	  K 	   	  LOW-‐END	  CREATIVE	  DIRECT-‐TO-‐FAN	  RELEASE	  
TYPE	  L 	   	  LIMITED	  FOREIGN-‐SALES	  |	  NO	  DOMESTIC	  DISTRIBUTION	  

TYPES	  OF	  DISTRIBUTION	  PACKAGES	  

FROM	  PREMIUM	  THEATRICAL	  TO	  NO	  THEATRICAL	  
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Type	  A	  Premium	  
NarraIve	  

13%	  

Type	  B	  Premium	  
NaraaIve	  

3%	   Type	  C	  
Premium	  Doc	  

4%	  

Type	  D	  Sub-‐
Premium	  
NarraIve	  

11%	  

Type	  E	  
NarraIve	  
Day-‐and-‐
Date	  
14%	  

Type	  F	  Sub-‐
Premium	  

Documentary	  
4%	  

Type	  G	  Pre-‐Sale	  
TV	  Documentary	  

10%	  

Type	  H	  
Low	  End	  
Arthouse	  
11%	  

Type	  I	  Low	  End	  
VOD	  
2%	  

Type	  J	  High	  End	  
Self	  Release	  

5%	  

Type	  K	  Low	  End	  
Self	  Release	  

2%	  

Type	  L	  
Foreign	  
Only	  |	  No	  
DomesIc	  

21%	  

SUNDANCE	  FILMS	  2013	  
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New distribution and financing 
realities have brought seismic 
and permanent changes to the 

film industry. 
 

Even when films are acquired, 
market realities don’t create 

sustainable income for artists. 
 

7	  



Premium	  
DistribuIon	  

16%	  

Sub-‐Par	  
DistribuIon	  

18%	  

Service	  Deals	  /	  
Split	  Rights	  

21%	  

Films	  In	  
"Purgatory"	  

45%	  

SUNDANCE	  FILMS	  OVER	  LAST	  5	  YEARS	  
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OUR STRENGTHS 
As a non profit, our mission is to support 

independent artists in telling their stories and 
to connect their work with audiences. 

Brand-Power to Organize Content 
Curatorial Reputation for Quality 

Educational Expertise 
Harnessing Indie Content Community 
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OUR GOALS 
To further our mission of connecting Sundance Institute 

supported films with audiences, by providing exclusive access to 
digital distribution, creative funding and marketing support to our 

filmmakers. 
 

To add value to artists and audiences alike by bringing attention 
to the best independent films in an increasingly cluttered 

environment. 
 

To empower filmmakers to choose their own distribution 
campaigns and strategies, and to maximize revenue generating 

opportunities. 
  

To serve as a conduit  to opportunities, but neither a distributor 
nor a rights-holder of the content.  
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Access to Creative Distribution, 
Funding and Support Services 
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PARTNERSHIPS AT LAUNCH 
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Expansion Partnerships 
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Collaboration Partnerships 
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$1,000 Expense Cap 

Upfronted By Cinedigm 
 

10% Gross Fee to Cinedigm + Upfront 
3.5% Gross Fee to Sundance Institute 

 

≈86.5% GROSS TO 
ARTISTS 

 
Term: 48 Months 
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Sundance Institute’s Digital Distribution 
 
Launches            Q1 / 
2012 – Q2 / 2013 

Gross Receipts        $528,015 
Films Launched       80 
 
 
Net to Artists    $417,247 
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REVENUE IS GROWING 
 

The first two quarterly 
reports of revenue in 

2013 are already double 
the total revenue of 2012	  
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Theatrical 
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Theatrical On-Demand 
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Creative Funding 

27	  



28	  



 
	  

 
 

Launches            
 January 2011 

Dollars Raised for Artists   $5,920,519 
Projects Graduated     182 
Projects Failed         19 
 
Net to Artists     

 $5,624,492 
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TYPICAL	  KICKSTARTER	  PROJECT	  $100,000	  P&A	  
	  

$100,000	  All	  or	  Nothing	  Public	  Goal	  
*Over-‐Indexing	  at	  10-‐20%	  $15,000*	  

$115,000	  Raised	  in	  30	  Days	  
	  

-‐-‐	  $5,175	  Kickstarter	  Fee	  	  
-‐-‐	  $4,600	  Credit	  Card	  Fees	  4.0%	  

-‐-‐	  $9,200	  Reward	  Fulfillment	  and	  Postage	  
	  

$96,025	  ArIst	  Net-‐Revenue	  
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“The $100k P&A Budget” 
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75% Blu-ray Units | 25% DCP Units | 50 Venues 
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Big Brands Can Make You 

BIGGER 

40	  



41	  



Mobile Apps for iPhone iPad and Android 
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